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A Place, where time stops
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A new shopping experience concept

A unique location on King Faisal Cor-
niche Road, Al Khobar, in the Eastern

i Province.

The Pavilion Al Khobar brings to life
a new concept and contemporary de-
sign from Oppenheim Architecture +

B Design. An architectural masterpiece,

elements of nature are reflected in the
design. The building's glass surface fa-
cade allows sunlight to illuminate the
entire building, including internal gar-
dens and green area, enhancing the
visitors' experience and influencing re-
turn visits.
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https://youtu.be/ur4aRhLtoz4

The Pavilion Al Khobar provides both an investment opportuni-
ty, and an upscale tourism experience, based on careful studies
and long-term association with the real estate and commercial
sector. Chosen as the project's location, the Eastern Province
of Khobar is inhabited by a highly-educated and welcoming
cross-section of residents.

» The project will be a hub, that serves visitors from the sec-
ondary commercial fields, as well as outside of the Eastern
region.

* The Management is well-briefed in the importance of high
standards of presentation and maintenance. The Pavilion
Al Khobar's marketing plan aims to promote the venue as
the first hub of luxurious entertainment in the region, from
opening day and onwards, using suitable advertising media
to target preferred demographics, under the guidance of
marketing specialists.

* A market study was commissioned under the supervision of
a Specialist Marketing Centre and with the co-operation of
Young Women's Business Council in the Eastern Chamber
of Commerce to define the selection of activities and servic-
es to the targeted demographic.
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The Luxury you deserve
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A harmonious destination (50l ocliy |

Eastern Province — a seaside loca-
tion with charm

As the coastline offers beauty and tranquility, the
Eastern region provides the protection of the King-
dom, and its great history of oil and heritage, that
reflects the richness of the Arabian Gulf civilisa-
tions, culture, and economy.

The Eastern Province — the land of black gold,
which provides the world's energy - is blessed with
a strategic location between the East and the West
to become a superior working environment for pro-
duction on the Gulf coast.

The Eastern Province is the largest area between
the regions of the Kingdom, and free sources of
energy, petroleum, manufacturing, and basic pet-
rochemical industries. It includes ports for both im-
port and export, making the location attractive for
both housing and business.

The region’'s population exceeds 4.7 million resi-
dents, which is 15% of the total population of the
kingdom, making the market a magnet for trade,
and providing investment opportunities in various
fields and highly-compensated employment.
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Our green vision el CUgJ
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engineering to put a distinctive mark on the present day. o

Witness the introduction of a new model of civilisation
and stunningly modern design technigues.
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Inside Pavilion Al Khobar

Pavilion Al Khobar is an integrated project which
accommodates the latest eco-friendly buildings,
and has invested in both commercial and tour-
ist-tailored designs. A unique project that mixes a
creative engineering vision with reality, to produce
an architectural masterpiece in engineering, it's a
homogeneous and sophisticated business environ-

ment.

and terraces (boasting climate-con-
trol via tree coverage, misting
systems, fountains, and fans), so it
can be used for around 10 months of
the year.

» The Pavilion offers over 250 park-
ing spaces, as well as valet parking
services.

* The project involves flexible tenancy

spaces with external seating areas

> * A land area of approximately 10,000
sgm, with a foot print area of 3,500
sgm and landscape area of 6,500
sgm. The total rentable area is
approximately 10,000 sgm across 3
floors.

* The project was designed by a
global designer with vast experience
in the field of international restau-
rant complexes, and supervised by
a brilliant firm that operates many
successful restaurants in the region.
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* All 45 shops are provided with gas
for cooking, as well as high-load
electrical equal to around 1 amp for
each rentable metre.

 All leasable spaces meet the re-
guirements of the municipality and
civil defence to operate as restau-
rants.

 All rental spaces have front and rear
entrances, in addition to access to
various trash disposal rooms.

» The Pavilion ensures around the
clock cleanliness, maintenance and
security systems. There are re-
strooms for all needs (women, men,
children, private), plus prayer rooms.

- Grey water treatment system with
the latest available equipment.
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The Pavilion Al Khobar aims to attract
the Eastern Region's younger generation,
aged 19-39, both couples and singles.

According to the latest statistics, the num-
ber of the total population in this segment
is 2,244,935 inhabitants, almost 47% of
the total population of the 4.7 million peo-
ple in the KSA region. This is hugely im-
portant segment for the retail and enter-
tainment market consumers.

2,244,935 906,120
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The Pavilion Al Khobar - with its
mind-blowing smart building de-
sign that stretches to the horizon,
it provides the best services to its
beneficiaries’ operations, and is an
ideal working environment.

o

» The project consists of 3 main floors
— ground floor with a mezzanine, first
and second floors.

» The project consists of 45 outlets, with
a rental space of 150 sqm on average.

e The Pavilion Al Khobar enjoys car
parking spaces for more than 250
guests, plus valet parking.

» Each rental unit on the ground floor is
connected to the area on the mezza-
nine.
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The use of modern technology and an internationally unique design for the Pavilion's upper floors, allows it to extend it's ‘wings’ 6
metres into the air surrounding the building (a cantilever), to give the appearance of flying, extra light, and further comfort to visitors.
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Excellent design has been used to create an
escalator without middle support. The sea-facing
escalator is the tallest and only open escalator in
the region.

A grand floating canopy at the Pavilion entrance
welcomes visitors.
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FLOOR PLAN
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GROUND FLOOR

RESTAURANT 01

RESTAURANT 02

RESTAURANT 03
RESTAURANT 04
RESTAURANT 05
RESTAURANT 06
RESTAURANT 07
RESTAURANT 08
RESTAURANT 09
RESTAURANT 10
RESTAURANT 11
RESTAURANT 12
RESTAURANT 13
RESTAURANT 14

RESTAURANT 15

RESTAURANT 16
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FLOOR PLAN
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MEZZANINE

RESTAURANT 02
FAMILY AREA 02
FAMILY AREA 04
FAMILY AREA 05
FAMILY AREA 06
FAMILY AREA 07
FAMILY AREA 08
FAMILY AREA 09
FAMILY AREA 10
FAMILY AREA 12
FAMILY AREA 13
FAMILY AREA 14
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FLOOR PLAN
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FIRST FLOOR

RESTAURANT 17

RESTAURANT 18

RESTAURANT 19
RESTAURANT 20
RESTAURANT 21
RESTAURANT 22
RESTAURANT 23
RESTAURANT 24
RESTAURANT 25
RESTAURANT 26
RESTAURANT 27
RESTAURANT 28
RESTAURANT 29
RESTAURANT 30
RESTAURANT 31
RESTAURANT 32
RESTAURANT 33

RESTAURANT 34
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FLOOR PLAN
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S SECOND FLOOR
O
CAFE 01
O
CAFE 02
O
CAFE 03
O
CAFE 04
O
! KIDS AREA
o) SHOP 01
SHOP 02
o SHOP 03
SHOP 04
o SHOP 05
SHOP 06
o SHOP 07
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Flowers — spas = Bookshops
Urganic supermarket
Restaurants

Cafes (speciatityzand VIP)
Leisure and entertainment
Chocolate

Accessories

Pharmacy

Multi-purpase hall

Ladies gymnasium
Fashion

Furniture

Beauty and cosmetics
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